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March 3, 1995
UM FOREIGN STUDENT RECRUITMENT VIDEO TO BE BROADCAST WORLDWIDE
MISSOULA ~
The world will get a glimpse of The University of Montana’s Missoula campus later this
year when parts of UM’s international student recruitment video are telecast in a promotional
program.
UM is one of three universities that will be featured in "Universities USA," a half-hour pilot
program now in production by Worldnet, a federal government television network that operates
under the United States Information Agency. Clips from promotional videotapes produced by
American University in Washington, D.C., and the University of Maryland also will be included in
the trial segment that Worldnet producers hope will become a monthly feature on the network.
The program will be broadcast by satellite outside the United States and will eventually
become part of the reference video libraries of all U.S. embassies. No broadcast date has been set,
but producers hope the program will be ready to air by summer.
Peter Koehn, director of UM’s Office of International Programs, said the broadcast will
bring considerable exposure for UM worldwide at no cost to the University.
"We need to be paying special attention to recruitment of foreign students because we have
noticed a slight decline," Koehn said.
Foreign student enrollment had been increasing slightly at UM each year. However, a fall
1994 census showed a total of 505 foreign students enrolled at UM, a decline of eight percent from
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the previous academic year, said Effie Koehn, director of UM Foreign Student and Scholar
Services. Foreign student enrollment has declined nationally because of economics and increased
tuition costs, and colleges and universities must look at new strategies for recruiting, she said.
"Billions of people will be looking at this promotion," said Loida Velilla, who is producing
the program for Worldnet in Washington, D.C. The program will list addresses for viewers to write
for more information or to apply for admission to UM.
Velilla said the program is intended to encourage more foreign students to study in the
United States. Last year, international students brought $6.4 billion to the American economy, she
said.
Koehn told Velilla about UM’s video at a conference in Washington, D.C., last year and
offered to send her a copy of the tape. Velilla said her office had requested recruitment videotapes
from a number of other American colleges and universities and had rejected them all.
Velilla agreed to take a look at UM’s prize-winning videotape, which was produced in 1991
by Gus Chambers, media programmer in the Telecommunications Center. The video, which
highlights life as an international student in Missoula, won a Gold Award from the Council for
Advancement and Support of Education’s District V m in 1991.
"I think the video was very well done," said Velilla. "We selected the University of
Montana’s video because it takes into consideration some elements that international students are
concerned about.
"We rejected many other institutions’ videotapes because they made their schools look like a
resort and didn’t emphasize academics," Velilla said.
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She noted that UM ’s video emphasizes academic achievement and also discusses how to
adjust to life in Missoula. Velilla said that she and others at Worldnet especially liked small details
that made UM’s video seem more inviting than others-temperatures are expressed in both
centigrade and fahrenheit, and "welcome" is said in many different languages.
The federal government is paying for production of the pilot. If the program is accepted as a
regular feature, Worldnet will seek out permanent funding sources, Velilla said.
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Contact: Peter Koehn, 243-2288, Loida Velilla, (202)501-6774.
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